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Comparison of International Tourism Expenditure by Country/Area for 2015
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Comparison of International Tourism Expenditure by Country/Area for 2016
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Comparison of International Tourism Expenditure by Country/Area for 2017
#hE (China) 257,700 e
KE (USA)
K4 (Germany)
HE (UK)
752 (France)
M (Australia) 34,200
A+ (Canada) 31,800
A7 (Russia) 31,100
[ (South Korea) 30,600
457 (taly) 27,100 -
7% (Hong Kong) 25,500 ot
U HR— )L (Singapore) 24,500
ZRA (Spain) 22,100
A JLE— (Belgium) 20,700
4524 (Netherlands) 19,600
JISUIL (Brazil) = 19,000
42K (ndia) 18,400
B (apan) [ ] 18,200
Bt Taiwan) 18,000
77?E§@§¥B(UAE> 17,600
YL FPSET (Saudi Arabia) 17,300 200
RHIT—FY (Sweden) 17,000
ZAR (Switzerland) 17,000
/)L™ z— (Norway) 16,200
49 z—h (Kuwait) 12,600
J4YE (Philippines) 11,900
AF33 (Mexico) 10,800
IL—F (Malaysia) 10,700
F—RRJ7F (Austria) 10,500
TILELF Y (Argentina) 10,500
F2Y—% (Denmark) 9,600 S0t
54 (Thailand) 9,600
$5—)L(Qatar) 9,600
R—52K (Poland) 8,900
AUR+#7 (Indonesia) 8,300
ARSI (Israel) 7,500
954 (Ukraine) 7,100
TAILFUR (reland) 6,700
F4S 7 (Nigeria) 5,800
74>5F (Finland) 5,600 4007
0 50,000 100,000 150,000 200,000 250,000 300,000
BAXRRIL
HE: EEHEFEIHEI (UNWTO) ERL: BABUFESS (INTO)
E: AROBIEK20185F6 A RDEEETHS.
2 AROERESAZHICT, BRREFEENEEN TG,
3 ERESAXZHIE. BEIS B> THICRRINIZY, SHDE>TEH NI LN H D, -, BFEBAIHERFIVICRETLE. 20
BCLICABL—FOEEEZT. RIENEET S, TDSH. KIEORABHICL T ZOHBEIBLNEDHLYED
Source: UNWTO and National Tourism Offices Compilation: Japan National Tourism Organization (JNTO)




